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Driving the private sector's performance on healthy, affordable diets
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Vision
A world where everyone eats a healthy, balanced diet that enables optimal 
physical and mental development, and where, as a result, deaths and illness 
from diet-related diseases are eradicated.

Mission
To develop and deliver tools that track the contribution of the food and 
beverage sector to addressing the twin global nutrition challenges of 
obesity and undernutrition, and the wide range of diseases that go with 
them.

To hold companies accountable for delivering on their commitments. To 
use these tools, and engage with and support other stakeholders, to 
encourage F&B companies to improve the diets of adults and children 
around the world.



Malnutrition affects the global economy as a whole

3

NUTRITI    N AND THE SDGs 
CENTRAL TO THE 2030 AGENDA 

Good nutrition results in 
higher labour productivi ty, 
greater mental capacity and 
longer, healthier lives.  

Without a sufficiently 
nutritious diet, 
learning ability and 
focus are greatly 
impaired. 

Improving the nutrition of 
girls, women and children 
improves schooling, 
reducing gender 
inequalities.  

Ensuring good 
nutrition requires 
access to safe water 
and sanitation.  

Good nutrition for all 
increases demand for healthy 
food, requiring clean, 
renewable energy sources.  

Malnutrition in all its forms 
lowers economic productivi ty 
and unnecessarily increases 
healthcare costs. 

Enhanced nutrition through 
the lifespan supports 

learning and later 
innovation potential. 

Reducing current 
nutrition inequalities  wi l l 

lessen income 
inequalities.  

Sustainable cities require 
integrated urban and 

rural food systems. 

Responsible food 
consumption and 

production reduces 
food waste and loss. 

Sustainable food 
systems reduce 
greenhouse gas 

emissions. 

Better nutrition 
reduces population 

pressure on the 
world’s oceans. 

Soil degradation and 
reduced biodiversity 

threaten our ability to 
grow food. 

War and conflict are 
major underlying 

factors of nutrition 
insecurity. 

Global prioritization of 
nutrition has never been 

higher and requires 
cooperation of all actors. 

ZERO  
HUNGER 

GOOD  
HEALTH 

Nutrition is central to the SDG agenda, but progress on malnutrition is too slow to 
achieve the 2025 Global Nutrition Targets. 

Malnutrition in all its forms impacts the global economy as a whole:

• OECD countries are predicted to spend 8.4% of their health budgets to treat the 
consequences of overweight and obesity between 2020 and 2050

• Reduced productivity due to diet-related diseases is predicted to be cause 3.3% 
reduction in GDP

• Expected economic costs of undernutrition, in terms of lost national productivity 
and economic growth, range from 2% to 3% of GDP in some countries, up to 11% of 
GDP in Africa and Asia each year

WHO - 2020
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The investment case for nutrition

Evidence shows that diets are primarily shaped by food environments NOT by individual choices or lack of willpower. In other words, the problem 
is systemic, which requires alterations to how food is formulated, labelled, marketed, priced and distributed. 

Investment Risks Investment Opportunities

• Regulation
• Fiscal Measures, e.g. sugar taxes
• Litigation risks
• Lower revenues and loss of market 

share
• Decreasing consumption of less 

healthy products

• Rising consumer demand for healthy 
products

• Ability to capture new trends and 
markets

• Improve customer trust and loyalty
• Greater innovation in healthy product 

categories
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ATNI activities: addressing systemic malnutrition

Investor Expectations on Nutrition, Diets & 
Health 

• 1

• 2

• 3

• 4

Company Assessment
(ATNI Indexes)

Collaborative Investor Engagement

• 1

• 2

• 3

• 4

* The Product Profile 2021, part of the Access to Nutrition Global Index 2021, will include product sales in Japan. 

The four pillars of the Investor 
Expectations on Nutrition, Diets and 
Health are:

• Governance
• Strategy
• Lobbying
• Transparency

ATNI assesses company action across 7 
categories:
• Governance
• Product healthiness *
• Accessibility & affordability
• Marketing
• Lifestyles & employee health
• Labelling
• Engagement/Lobbying

Following the publication of its Indexes, 
ATNI organizes Collaborative Investor 
Engagement. The Engagement uses the 
Index findings to inform each pillar of the 
Investor Expectations. 



32 investors publicly acknowledge use of ATNI for engagement and analysis

BNP Paribas

SGI

NNIP

Mercy

BCAM

Achmea

Robeco

Candriam

Achmea

SRIC
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https://www.candriam.at/499897/siteassets/medias/publications/brochure/corporate-brochures-and-reports/engagement-report/engagement-activities_annual-report2018.pdf
https://www.candriam.at/499897/siteassets/medias/publications/brochure/corporate-brochures-and-reports/engagement-report/engagement-activities_annual-report2018.pdf
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• Number of employees 2018: 335,000

• Market capitalization 2018: $221,698 m

• Total Revenues 2018: $88,786 m

• Product categories analysed: Baby Food, Beverages, Dairy, Confectionary, 
Ready Meals, Ice Cream, Preserved Food, and more. The 9 markets analysed 
(Australia, China, Hong Kong, India, Mexico, New Zealand, South Africa, UK, 
USA) represent 39% of Nestlé’s global sales.
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Company case study: Nestlé

• Nestlé positively improved in the Global Index from 2016 to 2018:

• GI 2016: 2nd, overall score 5.9 (undernutrition sub-ranking 1st, 6.3)

• GI 2018: 1st, overall score 6.8 (undernutrition sub-ranking 2nd, score 6.2)

• The company improved across all 7 categories

• Since the Gi 2016, Nestlé updated its policy on marketing to children, which now sets an industry 
leading audience threshold (25%, children aged 2-12)

• The company’s nutrition governance is comprehensive and transparent

• Breast-milk Substitutes (BMS) Marketing

• Nestlé ranks 2nd with a 45% compliance level with the                                          International Code of 
Marketing of BMS (up from 36% in 2016) 

• Following the GI 2016, the company published a new BMS marketing policy

• Product Profile 2018 (rank 13th, score 3.8)

• 19% of sales-weighted products met the 3.5 HSR healthy threshold

• The average sales-weighted HSR was 1.9

• Priorities for improvement

• Nestlé has significant scope to improve the                                                               healthiness of its portfolio 
through product                                                                                     reformulation and innovation



@ATNIndex 8Access to Nutrition Initiative    2/22/20   India

Performance of Japanese companies in the Global Index 2018

ATNI encourages all Japanese companies in its Index to engage during the 
research process to allow for a more comprehensive assessment of company 
practices and policies. 

Public disclosure by the Japanese companies, especially for Meiji and 
Suntory, is limited. ATNI encourages them to increase transparency.  
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Company case study: Ajinomoto
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• Number of employees 2018: 32,734

• Market capitalization 2018: $11,487 m

• Total Revenues 2018: $10,158 m

• Product categories analysed: Ready Meals, Rice, Pasta and Noodles, Sauces, 
Dressings and Condiments. These categories represent 100% of sales in the 4 
markets analysed (China, Hong Kong, South Africa, UK).

• Ajinomoto positively improved from the 2013 to the 2018 Global Index:

• GI 2013: 17th, score 1.4 (undernutrition sub-ranking: 7th, score 2.1 )

• GI 2016: 15th, score 1.7 (undernutrition sub-ranking: 4th, score 3.6 )

• GI 2018: 14th, score 2.4 (undernutrition sub-ranking: 9th, score 3.5 )

• Ajinomoto’s commitment to develop a Nutrient Profiling System (NPS) to assess the healthiness 
of its products is a major improvement, the result of:

• Recommendations by ATNI in its Global Index iterations and subsequent correspondence

• Recommendations by ATNI’s investors team

• A letter signed by 22 investors

• The Global Index 2021 will include an                                                    assessment of Ajinomoto’s 
products,                                                            indicating what percentage of its                       
products, across several markets                                                      including Japan, are healthy. 

Global Index Scorecards
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2021 is the Year of Action on Nutrition, with 2 global summits taking place: 

• Tokyo Nutrition for Growth Summit

• United Nations Food Systems Summit

Japan is in a perfect position to take action on nutrition this year, as it is hosting the 
Nutrition for Growth Summit in December. 

At the Tokyo N4G Summit, any private sector business with an impact on nutrition will 
have the opportunity to submit nutrition commitments via the Responsible Business 
Pledge for Better Nutrition. 

Tokyo Nutrition for Growth (N4G) Summit



Improving nutrition for all

Driving the private sector’s performance 

on healthy, affordable diets.

Access to Nutrition Foundation

Arthur van Schendelstraat 650

3511 MJ Utrecht

The Netherlands

+31 (0)30 230 56 48

info@accesstonutrition.org

www.accesstonutrition.org
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